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The material that follows is a presentation of general background information about International Meal Company Alimentacdo S.A.( A | MCo
or the ACompanyo) as of the date of the presentation. | oraietheyi nf or

intended to be construed or interpreted as advice to potential investors. No representation or warranty, express or implied, is made
concerning, and no reliance should be placed on, the accuracy, fairness, or completeness of this information

This presentation may contain certain forward-looking statements and information relating to the Company that reflect the current views
of the Company and its management with respect to its business, markets trends and future events. Forward looking statements include,
without limitation, any statement that may predict, forecast, indicate or imply future results, performance or achievements, and may

contain words |ike Abelieveodo, fAanticipateodo, fAexpect Oilarnfieanmg,i s age s q

which speak only as of the date the statement was made. Such statements by their nature address matters that are, to different degrees,
uncertain, such as statements about the potential impacts of the COVID-19 pandemic on our business operations, financial results and
financial position and on the world economy, and are subject to a number of risks, uncertainties and assumptions. We caution you that a
number of important factors could cause actual results to differ materially from the plans, objectives, expectations and intentions
expressed in this presentation. Unless if otherwise expressly indicated herein, such forward-looking statements shall not be construed as
guidance or projection under current legislation, but only as mere trends that, of course, involve uncertainties and risks. The Company is
under no obligation to update such written statements if conditions change or that unexpected occurrences happen to affect the
statement afterwards. Neither the Company nor any of its affiliates, directors, officers, agents or employees shall be liable before any
third party (including investors) for any investment or business decision made or action taken in reliance on the information and
statements contained in this presentation or for any consequential, special or similar damages.

This presentation does not constitute an offer, or invitation, or solicitation of an offer, to subscribe for or purchase any securities. Neither
this presentation nor anything contained herein shall form the basis of any contract or commitment whatsoever.

The market and competitive position data, including market forecasts, used throughout this presentation was obtained from internal
surveys, market research, publicly available information and industry publications. Although we have no reason to believe that any of this
information or these reports are inaccurate in any material respect, we have not independently verified the competitive position, market
share, market size, market growth or other data provided by third parties or by industry or other publications.

This presentation and its contents are proprietary information and may not be reproduced or otherwise disseminated in whole or in part
without the Companyé6s prior written consent. Please, fobsany
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INTERNATIONAL MEAL COMPANY

Leading Company in the food service business, with presence in Brazil, the USA, Colombia and
Panama

Geographic Footprint Main Brands
(as of June 30, 2020) (as of June 30, 2020)
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Notes: (1) (x) denotes own points of sale; (2) Considers Pizza Hut and KFC November and December, 2019 EBITDA; Does not consider IFRS-16 effect (3) In terms of units; (4) Considers Viena,
Batata Inglesa, Olive Garden, J&C Delicias, Carls Jr. and others inside airports; (5) Considers Viena, Batata Inglesa, Olive Garden, J&C Delicias, Carls Jr. and others outside airports 4




Financial Highlights®

492 stores

as of June 30t, 2020

R$1.6bN Net Revenues

+4.9% 2019A vs. 2018A
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1.9% sss

2019Avs. 2018A

62% Operational Cash

Flow Conversion®
in 2019A

R$150mm Adj. EBITDA®)
9.4% EBITDA margin .

R$270mMm Net Debt

1.8x Net Debt / 2019A Adj. EBITDA

Notes: (1) Does not consider IFRS-16 effect; (2) Before special items (expenditure on incorporating MultiQSR, closing stores, stock option and M&A) and pre opening expenses; (3) Operational

Cash Flow / Adjusted EBITDA
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The world's largest pizza chain in terms of locations, present in over 130 countries with almost
15,000 restaurants and kiosks

Pi zza Hut 6 s KF& mPBizza Hut Financial

i ' th
7.Og,“geographlc Footprint (June 30", 2020) Store Sales - SSS (%) s,

v 4. @80

7,0%
47% R$ 36mm R$ Smm
EBITDA

l . (NO\|>|e+tDSeaé|625019) 13.2% margin
2019 Jan-Feb/20 ' ' (Nov. + Dec. 2019)

5y

A

)

fo
fe
2

21 p23ﬁt 34
States + FD 1zza Hu Own Stores
Stores

Note: (1) Does not consider IFRS-16 effect; (2) Does not consider administrative expenses 6




©) KFC Overview

KFC
chain
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Own Stores

Note: (1) Does not consider IFRS-16 effect; (2) Does not consider administrative expenses
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KFC + Pizza Hut Financial

Highlights®

18,9%

2019

13,8%

Jan-Feb/20

R$ 36mm
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(Nov. + Dec. 2019)

13.
(Nov. + Dec. 2019)
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EBITDA
2% margin

x o
Wo0sSg
FRANGO
ENPANADO = A MAD
APREPARADOY |

Ve o

KFC Overview




